
Greenwash
Green business

consultant Jean

Cannon notes the
growrng consumer

cl)nctrR about climate

change and increasing

demand for "green"

produc$ - and points

out the temptation

to "greenwash"

mar*eting claims

to exploit

sentirnent.

market

"Consurnen are waking up to the need to look after

the environment and ma*eten are jumping madly on

the bandwagon," Jean says.

"Marketers sell on emotion so they often stretch the

truth to build that very emotion that connects with the

buyen. lt is their job.

"Up to 5090 of Australians will now investigate the

origins of a product or service, and will pay more for a

product that they believe is from a sustainable source."

Jean says the consumer's willingness to believe

vague claims is the root of the problem.

'All this confusion about what'green' really means is

spawning a wide range of environmental certifications

- genvally product certifications," she sarp.

'There is confusion about what thr certifications

mean and whether and what quality any auditing has.

"The Australian Competition and Csnsurner

Commision has launched a crackdown on green claims

with the release of its guidelines, Green Marketing and

the Trade Practices Act, in November 2007." Under the

Act, penalties can be severe. The maximum fine is $1.2

million for companies engaging in misleading and

deceotive conduct.

'.Ihe ACCC is already taking court action against car

manufacturer Saab," Jean says. "Saab has a green

production and management s\Atem but the marketen

went too far.

"Woolworths changed its packaging of Woolworths

Select tissue products after an ACCC probe.

'An ACCC spokesman says that while large

companies have been targeted so fa1 smaller businesses

will be the subject offuture investigations. That includes

all of us."

Jean uys although a product may be certified green

by a particular organisation it is more satisfactory to say,

as overceas brands do, that it has been "produced by an

lS0 14001 certified busines'l

'This is because the international standard for

environmental management practices, lS0 14001,

certifies that the business you are buying from has

considered all its significant environmental impacts,

including product and energy impacts of obtaining and

handling all the products and services and can

demonstrate that these are manaqed in a sustainable

manne4" Jean sar6.

1S0 14001 also brings real bendits to the indivio

busines by increasing its efficiency and improving

environrnental impaca"

Greehouse gas ofhets open another can of wor

Jean says, with cornpltx questions of what constitr,

enduring'carbon neutrralitl

'The ACCC is set to release addhional guideline

the coming months for claims relating to carbon offs

rEresenting a reduction of greenhouse gases, i
carbon neutrality, where the carbon emisions of '

company or a product or seMct are negated by offse

she savs.

"lnterestingly, ifyou look on the we[ the airlines v

enormously in their reporting of the greenhouse t

emisions of the same aircraft flying the same route.

fact (emission] does vary every trip deperding on thir

like loaded weight, weather conditions and time spr

circling airports because of air tnffic congestion.

'The isues include the integfty of carbon ofts

and measurcment of the initial carbon emissions.

common mistake people make is to claim carb

neutrality for a poduit when the company has o

considered emissions during manufacturing - not 1

total lift cycle, which includesgse and dispoul.

'And this does not even tor.rch on some of the tr

pianting pnctica to claim ca$on credits. Sor

schemes are well run but othe6 art not"

GOLI) PAGF$ Member
ftrv!rtlnfiental Cansulta't! - Ftttts Iil


