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THERE S SO MI]CH HYPE,INFORMA-T ON AND MIS]NFORMATION ABOUT GLOBAL

warming, greenhous! enrisslors and the need to go green thai many people, and

especialy bus nesses, are very coniused andjust hope that itwi algoaMy.The
problem is thatihe cost ofdelayng adion is far greaterthan the cost of doing
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Globalwarmifg is a symptom of atmospherlc polluton so et's put t into perspectve.

The eartlr has warmed and cooed in the past but now we have added atmospheric
pollutonlWe have actualy changed the chemical composit on
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Pourlng excess CO2, Methane,

NOX (oxides of nitrcgen) and other
gases into the air is polluton and

lhis risks even greater financial

know edge that the ongerwe eave it, the

more t w llcostto repa rthe damage.

Th s is notto sound alarmist; lw sh tlre

scientists were wrong. W€ have only

between 10 and 20 years to start mak ng

a difference and we are close to tipp ng

po nt already, even though it realy is

almost inconceivab!e to imagine.

We are a ready beg nning to feelthe
increase if exlreme weather events,

which are so disruptve to our lives and

business, The effeci on ce melt at both
poles s already causing raised sea

levels. There are other seflous effects

inc udirg the increasinglood shotages
and the kelilrood that 40 percent ofthe
words species could become erjtlnct

ihis century -ving us the ble€est rnass

ext ncton event s nce the dlnosaurs.
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In tlre present globalfnancia sltuation,

it rs difficultfor peop e iacing credit

sqLeeze, ate payments, reduced turnover,
potential staff reduciions p us geneml

goom to take goba warming and carbon

emisslons on board. Even when lhe

business owner genuinely cares about

the eNlronment, they often think t is too
dlfficulrro start antthing and thelr iftle bit

ofthe earths atmosphere and we are

continuing to do so. We have

a manmade lnsulaung layer

oi pollLted atmosphere, or
greenhouse gases, that lets

the sun's rays ir but lets less

than normal ol the reiected

chaos than w€ have at present. while also pLlrting our children and grandchildren!

futwe at risk. we igno@ it atrheir penl. Three countries mntribuie fa. more greenhouse

emissions per head than any otners in the world-Aust.alia, UsA and canada, we need

to make urgent changes to our lifestyle and business prdciiEs to combat this, in the
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te.hniques, However, as exporters we need to be able to prove green credentiats.
3. Reporis also show tlrat consumers increasingly patron se businesses that show they

consideriheir effect on the environment. This is a grow ng market segmert, which
is important to note in tough economictimes. A around the wortd peope want to
help the environment, Surveys show more than 50 percent of us are even Orepared
to pay more for environmenta ly friendLy produ.ts and services, In fact most people

{53 per.ent in UK,63 percent in the USA,45 percent in Chlna) be ieve thattacktlng
climate change will beneiit the economy. sadiy, in order to tap into th s market, some
operators afe using greenwash to promote a greener image rhan is accLrrate.

does not matteL Fee ing oveMhe rned is
comP ete y understandable.

1. The realfacts are that if a carbon
constrained world, energy and other
commodity prices are going up and tlris,
coupled with margins and turnovergo ng

down, is a serious business probienr.

Going gfeen actualy he ps to reduce
this problem by savlng both money and
time. Si:e ls no baderto gairing rea

benefts fmnr goingg€en either. Small
bus ness can benentjust as much as

2. On tlre exportingffont, most developed

countrles are rnuch rnore aware ofthese
issues than Australans. The concepts

of buylng oca and cabon miles are

popular around the wofld and indeed are

being used as an anti-conrpeutive toorio
blockgoods frorn countries like Austraria

and New Zealand. This can be unfair at
times. For example, nrany Aust€ ian

wines actually have a smaier carbon
footprint than French ones because

ofour more efiiclent producton

NUMBER ONH FOR
EXPORT IS ISO 14001
The only internationally recognised
ery ronmental cediiication is lso 14001.
In Europe, this is ca led EMAS and is

widely recognised and fiequenty essential
ror overseas irnPorts into the EU.

In spite ofourown concept ofAustralia
as a clean green country, this ls notihe
perceptlon internationa ly because oiour
t€rdiness to slgn the Kyoto Protoco and
the news ofourfve percent greenhouse

reducton ia€et, Coupled with the
problem oicarbon miles, that is, the
emissons assoclated with our exports
trave ling sLch long distances, Australian
exporters increas ngly reed proof oltheir
green credentials to sellthet goods nto

European Un on markets and this means
ISO 14001 certif cation,

You need to counter lssues oi
carbon mlles with proven eficiencyto
achieve mo€ exporl mafkets. The lso
14001 certiiication gives buslnesses
the proof and recognition needed to
do this. Additiona ly there is a range

of other efficiences avaiable through
this certifcation, including an effeciive
feedback system that looks at mistakes
and nea. mistakes as oppo(uniues to
a low the bLrsinessto imprcve. SO 14001
does not have to be difncut nor require a

large papertrail. An eitecuve SO 14001
system is slmline and simpe,

Rather than considering global walnr ine

as a Probem to be ignored orto even

be sceptica about, it is sound bLrsiness
practiceto view it as an opportunityfor
business to go green, become more
ercient and access a new range of
markets. Going green rearryadds to the
botiom ife and b!ilds sustainabillty as
we move foMard with both carbon and
financia constraints. O

Jean Cannon is an Environnental Bialogist

and a@onplished author. Her canparry
Envno Action provides envnanmenlal.
safety and quality nanagement ststens.
See www.envioactian.@n.au for more

AVOID GREENWASH
To avold greenwash accusations, cert fcation
and green ticks need to have a recognised
number ike SO 14001, because without
such, the claims cou d be regafded as simply
fraudulent. some of the product certiiications
are less robustly audited here than they are

oveGeas. They on y fo low tlre guidellnes

oi internationalstandards instead of being

more igorous, and some green ticks can

even be purchased on a website wth on y

a questionnairel Using images ofdolphlns
and pandas, or words such as eco or
enviro often mean very itte and are

intended to confLse. So rnake sure as
a buye( you check a clalms and as a
seller, make sure that your claims are
certined:rin doubt, you can always
double check @.accc.govau for the
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